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Five-Year PC Forecast Illustrates Rise Of New Form Factors; Decline In Desktops

CAMBRIDGE, Mass., Jun 17, 2010 (BUSINESS WIRE) --Fueled by a growing interest in tablet computers, nearly half a billion PCs will be sold to
consumers in the US between now and 2015, according to a new report by Forrester Research (Nasdaq: FORR). Over the next five years, PC unit
sales across all form factors -- desktops, notebooks and laptops, tablets, and netbooks -- will increase by 52 percent, as outlined in the Forrester
report, "The US Consumer PC Market In 2015." Data in the report is based on Forrester's latest five-year ForecastView for the personal computing and
eReader markets in the US.

Despite an ongoing industry debate about how to define tablets, Forrester believes they should be classified as a form of personal computer. Tablet
sales in the US will go from a modest 3.5 million units in 2010 to 20.4 million units in 2015, a 42 percent compound annual growth rate. Starting in
2012, tablets will outsell netbooks, and by 2014, more consumers will use tablets than use netbooks. In 2015, tablets will constitute 23 percent of PC
unit sales.

"Tablet growth will come at the expense of netbooks, which have a similar grab-and-go media consumption and Web browsing use case as tablets but
don't synchronize data across services like the iPad does," said Forrester Research Analyst Sarah Rotman Epps. "Consumers didn't ask for tablets. In
fact, Forrester's data shows that the top features consumers say they want in a PC are a complete mismatch with the features of the iPad. But Apple is
successfully teaching consumers to want this new device."

While desktop sales will slide over the next five years, going from 18.7 million units sold in 2010 to 15.7 units in 2015, desktops will continue to play a
relevant role in the market, buoyed by consumers' desire for processing-heavy activities such as gaming and watching and editing HD and 3D video
and graphics.

By 2015, Forrester forecasts the US PC market will break down as such (based on percentage of units sold in 2015): notebooks (42 percent), tablets
(23 percent), desktops (18 percent), and netbooks (17 percent).

"Product strategists should align their offerings to capitalize on these market shifts, with chipsets, displays, accessories, software, and content that
anticipate the growth of tablets and the continued relevance of traditional PCs," said Epps.

About ForecastView

ForecastView is a syndicated subscription service that provides access to more than 40 forecasts across North America and Western Europe. Clients
receive detailed forecast data and important market metrics that they cannot get through research reports alone. In addition, they also have unlimited
Inquiries with a forecast analyst. Forrester analysts employ a unique methodology that includes deep, consumer-demand-side data along with
supply-side metrics from proprietary company and industry sources. ForecastView forecasts provide insights into the development of online, mobile,
and emerging technology markets. More information about ForecastView is available at http://www.forrester.com/consumerdata/forecastview.

About Forrester Research

Forrester Research, Inc. (Nasdaq: FORR) is an independent research company that provides pragmatic and forward-thinking advice to global leaders
in business and technology. Forrester works with professionals in 19 key roles at major companies providing proprietary research, customer insight,
consulting, events, and peer-to-peer executive programs. For more than 26 years, Forrester has been making IT, marketing, and technology industry
leaders successful every day. For more information, visit www.forrester.com.
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