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Awards recognise B2B organisations that fuel revenue growth through strong marketing, sales, and product alignment

LONDON--(BUSINESS WIRE)--Apr. 2, 2024-- Forrester (Nasdaq: FORR) today opened calls for nominations for its 2024 B2B Return On Integration
(ROI) Honours and B2B Programmes Of The Year (POY) Awards. These awards will recognise B2B organisations based in Europe, Middle East, and
Africa (EMEA) for functional excellence and outstanding achievements in aligning marketing, sales, and product — the B2B growth engine — to
improve customer experience and drive revenue growth.

Nominations for both award categories are open to organisations of all sizes. B2B leaders across EMEA — including chief marketing officers, chief
sales officers, chief product officers, and other marketing, sales, and product leaders — are invited and encouraged to apply. To be eligible,
programmes need to be developed in and by leaders and teams based in EMEA.

The nomination criteria for the two awards are as follows:

B2B Return On Integration (ROI) Honours. These awards showcase organisations that have achieved strong cross-
functional alignment across marketing, sales, and product functions — to increase customer value, improve company
performance, and drive revenue. Organisations that demonstrate how they are using technology to support shared or
interlocked go-to-market processes are encouraged to apply.
B2B Programmes Of The Year (POY) Awards. These awards recognise excellence within marketing, sales, and product
functions in areas including demand and account-based marketing, the partner marketing ecosystem, portfolio marketing,
marketing operations, sales, product management, and customer engagement. To apply, an organisation must demonstrate
how it implemented a modern, customer-focused strategy, process, or initiative to help the company drive revenue growth.

Companies can visit here to review complete award nomination criteria and submit an entry for Forrester’s B2B ROI Honours and POY Awards in
EMEA. The deadline to submit a nomination for these awards is May 21, 2024.

“Forrester’s B2B Awards recognise organisations that have made outstanding achievements and achieved strong cross-functional alignment
throughout EMEA,” said Forrester VP, Research Director Paul Ferron. “Organisations that recognise the value of alignment are better equipped to
navigate complex buyer dynamics and deliver exceptional customer experiences.”

Award recipients will be recognised at Forrester’s B2B Summit EMEA, being held in London and digitally, October 7–9, 2024.

Resources:

Learn more about Forrester’s B2B EMEA ROI Honours and B2B POY Awards criteria, including how to apply.
Discover Forrester’s 2024 predictions for B2B marketing, sales, and product leaders.
Learn more about Forrester Decisions for B2B Marketing Executives, B2B Sales, and Product Management.
Learn more about Forrester’s Awards.

About Forrester

Forrester (Nasdaq: FORR) is one of the most influential research and advisory firms in the world. We help leaders across technology, customer
experience, digital, marketing, sales, and product functions use customer obsession to accelerate growth. Through Forrester’s proprietary research,
consulting, and events, leaders from around the globe are empowered to be bold at work — to navigate change and put their customers at the centre
of their leadership, strategy, and operations. Our unique insights are grounded in annual surveys of more than 700,000 consumers, business leaders,
and technology leaders worldwide; rigorous and objective research methodologies, including Forrester Wave™ evaluations; more than 100 million
real-time feedback votes; and the shared wisdom of our clients. To learn more, visit Forrester.com.

View source version on businesswire.com: https://www.businesswire.com/news/home/20240402174046/en/

Press
Hannah Segvich
hsegvich@forrester.com

Source: Forrester

https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fbold%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=Forrester&index=1&md5=ca3b3a212ec028d1d590931b8ea1a0ea
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fevent%2Fb2b-summit-emea%2Fawards%2F%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=Return+On+Integration+%28ROI%29+Honours&index=2&md5=5992e75c7421227c00723a6ed73bebcb
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fevent%2Fb2b-summit-emea%2Fawards%2F%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=B2B+Programmes+Of+The+Year+%28POY%29+Awards&index=3&md5=20380bc4a8d094980c465225227d6dfd
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fb2b-marketing%2Fcustomer-obsessed-growth-engine%2F%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=the+B2B+growth+engine&index=4&md5=5e358dd49bd7940743829de89e5550d9
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fforrester.co1.qualtrics.com%2Fjfe%2Fform%2FSV_eVCTF5blvuMd8Wi&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=here&index=5&md5=3991ce5e372687a4b0341026f629259a
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fevent%2Fb2b-summit-emea%2F%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=B2B+Summit+EMEA&index=6&md5=355e5fdbbede45786c233b7ef3cabcf2
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fblogs%2Fb2b-summit-emea-award-submissions%2F%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=Learn&index=7&md5=7f32cd7697e1c4fef9ed12d350f3e141
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fblogs%2Fpredictions-2024-b2b-marketing-sales-product%2F%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=Discover&index=8&md5=e87282e77fd2b13f28ef30d548604cf1
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fresearch%2Fb2b-marketing%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=B2B+Marketing+Executives&index=9&md5=a9c1273d384e3368fe26be12ebf9b0ab
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fresearch%2Fb2b-sales%2F%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=B2B+Sales&index=10&md5=5190be65efffda405962b7c0c6cfa03a
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fresearch%2Fproduct-management%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=Product+Management&index=11&md5=3f54b01e77677cffa582366af8597a13
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fabout-us%2Fforrester-awards%2F%3Futm_source%3Dbusinesswire%26utm_medium%3Dpr%26utm_campaign%3Dsummit24emea&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=Learn&index=12&md5=0e68debf218e4f8e1939fe59cd2fe56a
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.forrester.com%2Fbold&esheet=53921075&newsitemid=20240402174046&lan=en-US&anchor=Forrester.com&index=13&md5=1250c9aacc2acda6a19e6a2649973167
http://businesswire.com/
https://www.businesswire.com/news/home/20240402174046/en/
mailto:hsegvich@forrester.com

